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ABSTRACT 
 
 
 An effective advertising method to promote silat for young generation is really important 
to increase the number of participation. Lack of awareness and knowledge about silat 
influence young generations do not get involve in silat. From the project, the researcher comes 
out with an effective advertising medium and method to promote silat to the young generation. 
The objectives of this research are to identify the level of knowledge of young generation 
related to silat and to identify the effective advertising to promote silat for young generation. 
The target audiences for this research are students from primary and secondary school at 
Shah Alam. From the findings, researcher comes with the recommendations that will improve 
the level of knowledge about silat among young generations and the effective advertising and 
promotion to influence young generation to participate in silat. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
CONTENTS 
 
           Page 
v 
 
 
Title Page         i 
Page Examiner        ii 
Author’s Declaration        iii 
Abstract         iv  
Contents         v - vi 
Acknowledgement        vii 
 
CHAPTER 1 
 
1.0 Introduction          
1.1 Overview of Silat Melayu     1-2 
1.2 Background of Study      2-5  
1.3 Problem Statement      6-7  
1.4 Purpose of Study      7 
1.5 Significance of Study      8  
 
CHAPTER 2           
 
2.0 Literature Review        9-11 
 2.1 Silat Learning for Children     11-13 
 
CHAPTER 3           
 
3.0 Research Methodology 
 3.1 Method of Study      14 
 
 
 
 
CHAPTER 4    
         
4.0 Findings and Analysis 
4.1 Demographic       15-16 
vi 
 
 4.1.1 Gender Distribution   
 4.1.2 Age Distribution 
 
4.2 Young Generation Perception towards Silat   17-22 
 4.2.1 Level of Knowledge about Silat 
 4.2.2 Family involvement in Silat 
 4.2.3 Perception towards Silat 
 4.2.4 Silat for Children and Teenagers 
 4.2.5 Preferred Martial Art to get involved 
 
4.3 Silat Advertising and Promotion in Malaysia   23-26 
 4.3.1 Awareness of Silat Association in Malaysia 
 4.3.2 Effectiveness of Silat Advertising 
 4.3.3 Effective Medium to Advertise and Promote Silat 
 4.3.4 Responsible People Should Advertise and Promote Silat 
 
CHAPTER 5 
 
5.0 Conclusion and Recommendation     27-28  
        
6.0 References        29  
        
7.0 Appendices  
 7.1 Questionnaire       30-33  
 7.2 Online Newspaper      34-36  
      
 
 
 
 
ACKNOWLEDGEMENT 
 
 
Assalamualaikum  
